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STYLE
GUIDE

A SIMPLE
TOOL

The Fort Lee Fashion Week brand is an
essential asset to us, designed with love and
care. This style guide is a simple tool for you to
utilize to ensure that our brand values are easily
understood and our identity remains consistent.
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BUSINESS DISTRICT
A LLIA NCE OF
FORT LEE (BDA)

FORT LEE REGIONA L
CH A MBER OF COMMERCE
Organized in 1950, the Fort Lee Regional Chamber of Commerce is a
not-for-profit (501(c)6)), non-governmental, partnership of business

The Business District Alliance of Fort Lee (BDA) is a

and professional people dedicated to advancing the economic,

non-profit organization, in partnership with the Borough of

civic and cultural welfare of the seven towns. Our geographic area

Fort Lee to revitalize and promote the Main Street Shopping

includes: Cliffside Park, Edgewater, Englewood Cliffs, Fort Lee,

Corridor. Our objective is to create an environment where
people will shop and live, for retailers to grow and thrive;
by creating a vital community experience for all, visitors and
residents alike. The BDA programs focus on Marketing and
Promotions including branding, web–social media applications
and special events; safety, beautification and way-finding including

Leonia, Palisades Park and Ridgefield. We promote businesses
by strengthening connections between them. This is done
through our monthly Networking Events, Speaker Breakfasts,
and additional events through the InterChamber Consortium.
“Introductions” are also made by the Executive Director as
requested, or at her discretion to facilitate business ties.

streetscape and storefront improvements to signage. Thanks to the

The FLRCC is a non-partisan and non-sectarian and does

dedication of our volunteer board of trustees who provide their time,

not support or endorse candidates for public office. The

talent and expertise we are able to fulfill our purpose: to ensure the
vitality of Fort Lee’s Main Street Shopping Corridor.

Chamber is an advocate for its members and provides a
forum for discussion of local issues as necessary.
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OBJECTIVE:
•

For the months of April and May, focus on the fashion outlets that
Fort Lee is home to. Use first five weeks of campaigns to introduce
businesses by categor y through blog posts, eblasts, social media,
boosted posts.

•

OUR
VISION
Bring awareness to the citizens of

on May 12. Categorize Fort Lee businesses by type (retail/cleaners/
tailors, beauty, health/wellness/fitness, entertainment /travel, etc.).
•

Fort Lee has to offer.

Promote as many Fort Lee businesses as possible by linking them
back to fashion concept through blog posts and social media.

GOAL:
•

Increase foot traffic and spending to Fort Lee’s fashion forward
boutiques, high end salons and spas and other shopping

Fort Lee and the surrounding towns
of the wide range of businesses that

Week prior to “Fashion Event” promote the upcoming physical event

destinations from the Fort Lee community and surrounding towns.
•

Show community how Fort Lee businesses are relevant to Fashion
even if not clothing focused.

KEY AUDIENCE:
•

Women ages 30 - 55, those shopping for Mother’s Day (spouse,
mom, significant other), higher income bracket, family oriented.
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TAGLINE
Celebrate the chic & unique
of Fort Lee.
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BR AND IDEALS
This event is designed to foster and culminate a

chic, cosmopolitan, yet family-friendly
atmosphere to the downtown scene in Fort Lee.

Fort Lee Fashion Week will demonstrate
the business community’s ability to provide
an aspirational lifestyle to residents and
guests of the borough through fashionable
shopping and dining experiences.
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LO
GO

PRIM A RY LOGO
The logo elements and type have a fixed
relationship that should never be altered. The
Fort Lee Fashion Week primary logo may be
used with or without the dates of the event.
Should the logo without dates be utilized, the
date of the event must be shown somewhere
else in the marketing collateral.

LOGO WITH DATE

THE EXCLUSION ZONE
To ensure the logos are free to breathe, a clear area must be
maintained around it at all times. No typography, imagery or
other visual information should appear within this zone.
The exclusion zone around the logotype is equal to
LOGO WITHOUT DATE

the cap height of the “M” in MAY
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LO
GO

VERTICA L LOCKUP
This version of the logo should only be used when the
primary logo cannot be displayed appropriately. The logo
elements and type have a fixed relationship that should never
be altered. The Fort Lee Fashion Week vertical lockup may
be used with or without the dates of the event. Should the
vertical logo without dates be utilized, the date of the event
must be shown somewhere else in the marketing collateral.

COLOR VARIATIONS
FULL
COLOR
BLACK

FULL
COLOR
WHITE

ONE
COLOR
BLACK

ONE
COLOR
WHITE

MINIMUM SIZING
To ensure clear legibility, the logo should never
be smaller than 1.75 in (width) by .47 in (height).
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DO

LOGO DO’s
& DON’Ts
This illustration demonstrates correct and
incorrect renderings of Fort Lee Fashion Week’s
various logotypes. Whilst it does not cover every
possible scenario, you will formulate a good
idea of what is acceptable and what is not.

DON’T
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COLOR PALETTE
PRIM A RY COLOR PA LETTE
These color’s are the ones chosen to be directly associated with the
Fort Lee Fashion Week visual brand identity.

C 0 M 97 Y 17 K 0

ED1F7C

PANTONE Strong Red U

R 237 G 31 B 124

C 0 M 0 Y 0 K 100

000000

PANTONE Neutral Black C

R0 G0 B0

FOUR COLOR PROCESS
SPOT COLOR

FOUR COLOR PROCESS
SPOT COLOR

WEB SAFE
WEB SAFE

WEB SAFE
WEB SAFE
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DIDOT
Didot italicized is always used for “Fashion Week” in the logo.
The famous French typecutter Firmin Didot designed a new Greek typeface in Paris in 1805, under
the influence of the neoclassical ideals of the late 18th century.

LOGO
TYPEFACES
The fonts used for the Fort Lee Fashion
Week logo should always be “Didot” and
“Proxima Nova” . Fonts should never be
outlined, stretched, or compressed.

DIDOT
ITALIC

PROXIMA NOVA
Proxima Nova is always used for “Fort Lee” and the event date in the logo.
Proxima Nova. Proxima Nova (2005) bridges the gap between typefaces like Futura and Akzidenz
Grotesk. The result is a hybrid that combines modern proportions with a geometric appearance.

P R OX I M A
N OVA
EX TR ABOLD
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GFS DIDOT
GFS Didot is to be used as the headline font in Fort Lee
Fashion Week’s marketing materials.
Didot’s type was the base for a new font, GFS Didot (1994) which was designed
by Takis Katsoulidis, and digitized by George Matthiopoulos.
Available for download here: https://goo.gl/CB5ge9

EXAMPLE:

PRIMARY
FONTS

HEADLINE
PT SANS

The following fonts were selected for
seamless use across Fort Lee Fashion Week’s
print materials and digital platforms. These
are easily accessible for use by all.

PT Sans is to be used for body copy in Fort Lee
Fashion Week’s marketing materials.

ParaType was established in 1998 as a successor to the ParaGraph International
type department. The company develops and distributes multilingual typefaces that
support the Latin, Cyrillic, Greek, Arabic, Hebrew, Armenian, and Georgian scripts.
Available for download here: https://fonts.google.com/specimen/PT+Sans

EXAMPLE:
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
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RESOURCES

EVENT PAGE URL
www.bdaftlee.com/fashion-week

LOGO FILES
https://bit.ly/2GwLNIZ
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